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Dengan menggunakan metode eksperimental, penelitian ini ingin 
membuktikan pengaruh moderasi dari information coverage serangan teroris 
pada Bali pada hubungan antara image Bali dan attitude pada Bali. Treatment 
pada partisipan dilakukan dengan 2x2 factorial design dengan menyediakan 
empat blog dengan kombinasi dua level image dan dua level information 
coverage. Hasil analisis pada 100 respon dengan menggunakan ANOVA for 
factorial design menunjukkan bahwa tidak ada hubungan signifikan antara image, 
information coverage, dan attitude. Namun demikian, hasil analisis lebih lanjut 
menunjukkan bahwa partisipan dari negara yang secara geografis jauh dari 
Indonesia memiliki attitude yang lebih positif pada Bali saat mereka memiliki 
image positive yang tinggi. 
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By: 




Employing the experimental design approach, this study wants to prove 
the moderating effect of information coverage on the probability of terrorist attack 
occurrence on the relationship between destination image and people attitude 
toward Bali as a tourism destination. The treatments are performed using 2x2 
factorial design by providing four blogs containing the combination of two levels 
of positive image and two levels of information coverage. The result of analysis 
on the responses from 100 participants shows no significant relationship among 
the variables studied. However, further analysis reveals that participants from 
countries that geographically far from Indonesia shows higher positive attitude 
toward Bali when high positive image is present. This also shows the limitation of 
this study in providing proper treatment for the diverse participants. This implies 
the importance of matching between the information and target audience 























It is not the critic who counts;  
not the man who points out how the strong man stumbles,  
or where the doer of deeds could have done them better. 
The credit belongs to the man who is actually in the arena,  
whose face is marred by dust and sweat and blood; who strives valiantly; 
who errs, who comes short again and again,  
because there is no effort without error and shortcoming;  
but who does actually strive to do the deeds; 
who knows great enthusiasms, the great devotions;  
who spends himself in a worthy cause;  
who at the best knows in the end the triumph of high achievement,  
and who at the worst, if he fails, at least fails while daring greatly,  
so that his place shall never be with those cold and timid souls  






The bird fights its way out of the egg. The egg is the world. 
Who would be born must first destroy a world. 






One cannot foretell the result of their work. 
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